ABSTRACT
INTRODUCTION
English as an international language has been widely used in almost all fields, including advertisements. Choices of using English rather than Indonesian indicate privilege, prestige, and mingles. Lie (Kompas, 2002) stated that English has become an elite language in some developing countries and it has a relationship with the social stratification in that community. Everything that sounds English is greatly fancied because it may leave a first-class impression. As Gunarwan (Kompas 2003) , a sociolinguist, mentioned, to be in a high class society in the global world, Indonesian people must be able to speak English.
Job advertisements in Indonesia are mostly written in English. As an example, from 350 job advertisements randomly taken from three editions of Kompas -local newspapers in are written in English, 142 (41%) in Indonesian language (Bahasa) with English job titles, and only 12 (3%) purely in Indonesian. It shows that English is very popular in job ads in Kompas, the most reputable newspapers in Indonesia. English is one of important requirements to get good jobs, obtain better positions, and have higher income. English does not only mean that the applicants should be able to speak English, but it also indicates that the company which publishes the ads is respectable, reliable and reputable.
Advertisement is a public notice or announcement, usually paid for, as of things for sale, needs, etc. (Webster's New World College Dictionary). In job ads, the potential customers are the job seekers. To persuade them to read the ads, the advertisement titles are written in English, such as 'Urgently Required, Challenging Opportunity, Excellent Opportunity, and Walk in Interview. Besides, to make the ads more interesting, most job titles are also written in English, like Electrician, Logistic Manager, and Human Resource Staff instead of "Tehnisi Listrik, Manajer Logistik, and Staf Sumber Daya Manusia". Subsequently, it is not surprising that many job advertisements in Kompas newspapers, whose English content is supposed to pass the good image of the companies, turns out to contain a lot of errors. These errors, however, usually are not people's attention because of the false believe, that published job advertisements in English, especially in reputable newspapers like Kompas, must have been free of errors.
The fallacious trend of using English advertisement seems normal and accepted as long as people can understand the idea or the message. This makes the errors in job advertisements arise repeatedly. Since Indonesian language has several differences from English in its morphological level and syntactical level, so the phenomenon of the source language becomes common errors in using English in advertisements. This phenomenon is frequently labeled with a L1 interference, as sometimes we can find the expression like 'Join With Us' (* to join with our…. kompas 19 july 2008 p.51). The error 'with' appears probably because the literal translation of "Bergabunglah dengan kami". The appropriate statement should be "Join us" without the word "with". This type of error, eventhough seems minor, indicates a sign of not having adequate grammatical knowledge. It indicates that it is very important to edit the language use of English in job advertisements in daily Kompas.
Review of Related Literature
Some studies have been conducted concerning errors produced by those who use English as a second or foreign language, especially students. Fauziati (2003) found interlanguage errors in English Textbooks for Junior High School Students in Surakarta. From the errors in the area of vocabulary and grammar, she stated that the English used in those textbooks were still at the level of interlanguage (resemble to the first language). Gustinefa (2007) carried out a research of Error Analysis on learners' journal writings. She found out that most of the errors occured was the result of intralingual transfer (overgeneralization, simplification, and incomplete knowledge of English/ grammatical rules) rather than interlanguage (interference from the native language). She classified the errors into 4 categories: addition, omission, substitution, and ordering. From those categories, the errors of substitution was the most frequently committed by the EFL learners.
Regarding the errors from the linguistics point of view, Nobles (2006) explains the top grammar errors haunt Web pages. She explained the errors mostly occur in the Web including puctuation (it's = it is, periods or commas, and hypen); spelling (E-mail vs. email), and S-V agreement (singular -plural). Stojanovska-Ilievska (2007) goes over the errors made by Macedonian learners of English that includes grammar (tenses and subject deleted); vocabulary (no one to one translation equivalents between Macedonian and English); pronunciation (long and short vowels); and spelling (consonants, vowels, and diphtongs).
Some studies concerning fallacy mostly discuss a kind of error in reasoning from phylosophy or logic point of view (Gregwright, Paul 2005) Sgarbossa (2006) explains the logical fallacies and ethics in everyday language. In her study, she gives explanation that fallacious arguments can point to seemingly compelling conclusions that are, however, invalid and often misaligned with ethical principles. By focusing on the inextricable link between ethics and language, her article reviews some of the most common logical fallacies to help in detecting (and avoiding) them.
Crawford (1997) conducted a research of ten common fallacies about bilingual education which does not relate to the fallacy of philosophy. He discusses the fallacies of bilingual education, which led to some assumptions, that there are a number of commonly held beliefs about bilingual education that run counter to research findings. Based on his research, he clarifies some of the myths and misconceptions surrounding language use and bilingual education in the United States.
METHODOLOGY
This study investigates the errors found in job advertisements from Kompas newspapers and the fallacious trends. The methodology used in this paper is descriptive qualitative. Data are gathered randomly from job advertisements from Kompas in 2008. Types of job advertisements found in Kompas consist of 4 types: Ad1 ) purely in English; Ad2) advertisement titles and job titles in English; Ad3) Only job titles in English; and Ad4) purely in Indonesian. The data used are taken only from Ad1, Ad2, and Ad3. The data are analyzed through the following steps: first, the data are gathered and classified into errors from L1 interference like literal translation especially in job titles, and errors from lack of grammatical knowledge. After that, the causes of errors are explained. Finally the fallacious trends are described.
This investigation then, divided into two parts: the errors and fallacious trends of job advertisements written in English in Kompas newspapers. Corder 1973 (in Lengo 1995 refers to errors as breaches of the code. Errors deviate from what is regarded as the norm. The norm here means the deviation of grammatical rules. The fallacious trend in this study, however, has no connection with the fallacies of philosophy mentioned above. The word fallacious, taken from fallacy, means a false or mistaken idea or opinion (Webster's new world college dictionary). The fallacious trend refers to the false belief of using English in job advertisements which firstly thought to be free of errors, but they unfortunately content plenty of errors. Based on current study, this clarifies some of the misconceptions surrounding English use in job advertisement written in English in daily Kompas.
Regarding the grammatical errors, this study explains the language transfer (literal translation especially in job titles) and lack of grammatical knowledge of English. Language transfer refers to speakers or writers applying knowledge from their native language to a second language. Language transfer is also known as L1 interference (Wikipedia). Larsen (1984) divided the kinds of translation into 7 types from the very literal translation to the unduly free translation (very free translation). One of those types Larsen called as inconsistent mixture translation. Inconsistent mixture translation is a partially modified translation that is modified the order and grammar into the acceptable sentence structure in the target language.
Lack of grammatical knowledge of English makes a lot of errors in the sentence structure used in the job ads. The commit of errors, according to Corder (1973:277) , fall into four main categories: omission of some required element; addition of some unnecessasy or incorrect element; substitution of an incorrect element; and misordering of elements. Errors in this study are analyzed based on Corder's four categories.
RESULTS AND DISCUSSION
The body of job advertisements consists of the head, that is the name of the company or advertisement title such as Urgently needed and Great Opportunity. Then comes the introduction, job titles, qualifications or requirements, and finally the address of the company. The grammatical errors are commonly found in the introduction and job titles.
Errors L1 Interference ( Inconsistent Mixture)
Some cases of errors due to the L1 interference are as follows:
1.
L1 interference in the case of Literal Translation that is using Indonesian expression in writing English expression. 
Lack of Grammatical Knowledge
Errors based on lack of grammatical knowledge are classified into the category of omission, addition, substitution, and misordering. Each category is then explained at the syntactical and morphological level.
Omission
A lot of cases are found concerning the omission of required elements: From 36 data, the omission of inflection (ending -s plural, -s third person singular, and -ed verb) is of the most frequent happen. Others are the omissions of articles, prepositions, and conjunctions. It not only shows lack of knowledge of English, but also L1 interference for such types (like articles and inflection) which do not exist in Indonesian language. Another possibility is that articles, prepositions, inflections, conjuntions, and punctuation mostly considered as trivial parts.
The omission of articles

Addition
Additions of some unnecessary element are also found as the following data: The data shows that the addition of some unnecessary or incorrect element happens not as frequent as the omission elements. Most cases are on the inflection (ending -s) to the words which does not need to be added. There are 24 cases found from the errors of substitution. Most errors are concerning the class words, preposition, and agreement. Other errors are the misuse of conjunction, paralel verbs, punctuation, and articles.
The Substitution Of Articles
Misordering
No data are available regarding misordering of element.
Since there are a lot of errors found from the job ads mentioned above, it indicates that the occurence of errors are neglected. It is probably still accepted to have the errors as long as the ads are understood. It also means as long as the job ads use English, it does not really matter. 
Fallacious Trends Of English Job Advertisements
Fallacy 2 : Job Ad Title in English use English in its content
Some job ad titles in English use Indonesian language in the introduction. For example, from 46 job ad titles in English, only 10 of them use Indonesian language.
Fallacy 3 : English Job Title will use English for Job Names; Indonesian Job Title will use Indonesian Names for the Job
The names of jobs mostly used English whether or not the language is in English or Indonesian. It seems that using English for the job names are more appropriate than using Indonesian names.
